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News
For the attention of: news editors

31 January 2005 [PR4958]
          Celebrities Get Red Nose Job

Red Nose Day is celebrating its tenth anniversary with the help of the Open University.  
Two Open University television documentaries, co-produced with the BBC, will be screened showing some of the life-saving work funded by the £337 million raised by the charity. 

The theme for Red Nose Day this year is Big Hair and Beyond.  Viewers will be encouraged to participate in a complete style make-over, restyling hair and clothes to raise money for projects tackling poverty in Africa and the UK.

The first OU and BBC film, Comic Relief’s Great Big Celebrity Red Nose Job, Sunday 6 February on BBC ONE at 6.35pm, follows six celebrities on special journeys to Africa and the UK visiting projects funded by Comic Relief.  The celebrities’ pair-up, to take on three challenges that help to transform the lives of people affected by poverty.
In just 48 hours, Ruby Wax and Jo Brand will turn an over grown backyard at a women’s refuge in the UK into a garden for children to play in.  While over in Africa, Kevin Whately and Jimmy Nail will test their handiwork by building forges in Sierra Leone to transform guns and weaponry into gardening tools.  In Zambia, Nick Knowles and Liza Tarbuck build a vital aids clinic with hand-made bricks.
It's Your Comic Relief, broadcast on BBC ONE in March, takes British viewers to Africa in the company of comedian and Open University student Lenny Henry and Big Brother presenter Davina McCall to see how Comic Relief money is spent.
The Open University also has links with development projects in Africa. Its International Development Centre draws on a global network of researchers and policy makers to better address the urgent needs of communities facing poverty and social justice. Its Digital Education Enhancement Project funded by the Department for International Development, has demonstrated how laptops, hand-held computers, video cameras and a range of other ICT technology can have a big impact on children’s learning and teachers’ status in Africa.   

The OU offers a variety of courses exploring issues of international development more deeply. Links to more information about these courses can be found on the OU website http://www.open.ac.uk


Editor’s Notes

· The two films were co-production by the OU and BBC for Red Nose Day 2005  

· To order a copy of the Fundraising Kit call 0845 605 8000 (calls charged at local rate), or go to www.rednoseday.com and order the kit online.

· 40 per cent of the money raised through RND is allocated to work in the UK and 60% goes directly to work in Africa.

· At Comic Relief the promise is that for every pound the charity gets directly from the public, a pound goes to help people affected by poverty and social injustice to transform their lives.  Comic Relief are able to keep this promise because the costs of running Comic Relief are met in cash or in kind from all types of other sources including, Government, corporate partners and individual suppliers as well as through the interest generated on funds and through Gift Aid.

· RND noses, car noses and badges are available from Sainsbury’s and Oxfam stores nationwide. For your nearest store go to www.sainsburys.co.uk,  www.oxfam.org.uk or log onto www.rednoseday.com.
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