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News
For the attention of: news and business editors

Tuesday, July 26 2005  [PR5043]
Professorial appointment boosts OU Business School team
The senior management team at the Open University Business School has been boosted with the promotion to Professor of Dr Mark Fenton-O’Creevy, the School’s Director of Programmes and Curriculum.
Dr Fenton-O’Creevy takes the title of Professor of Organisational Behaviour to reflect his research interests in international management practices, the behaviour and performance of traders in investment banks and human resource management.
His key ongoing research projects include the ‘illusion of control’ among professional traders in investment banks; and the transfer of human resources practices across international boundaries in multinational organisations. Other research takes in employee involvement and workplace justice perceptions.
He has also acted as adviser to a range of large organisations across the public and private sector. From October 2005, he will direct the Centre for Practice-Based Professional Learning at The Open University – one of four national centres for excellence in teaching and learning at the OU. This centre will build on and share excellence in professional learning and student employability in several of the university’s faculties and schools.
OU Business School Dean Prof James Fleck said: “The conferment of the title of professor is an important recognition of Mark Fenton-O’Creevy’s contribution to research and to the success of the School.”
Prof Fenton-O’Creevy said: “I am very pleased to join the professoriate of the OU Business School, which is not only among the largest business schools in Europe, but one that has an increasingly excellent international reputation for the quality of its teaching.”
Editor’s Notes
The Open University Business School is one of Europe’s leading business schools and the major provider of management development programmes delivered by supported open learning. It is one of an elite group of UK and European business schools to hold the prestigious triple of:
 accreditation from the US-based AACSB International; 
 the EQUIS quality kitemark from the European Foundation for Management Development (efmd); 
 and accreditation from the Association of MBAs (AMBA) for its MBA.

The OU Business School has 30,000 students in the UK and more than 30 countries. Since its inception in 1983, more than 150,000 managers have studied an OU Business School course at Certificate, Diploma or MBA level; of those, 15,000 have successfully completed their MBA and joined one of the three largest alumni associations for MBA graduates outside the United States. 

The School is among the largest schools and faculties of The Open University, itself the largest university in the UK. The university is ranked fifth of all UK universities in the table for teaching quality published in the Sunday Times University Guide 2004. 
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