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News
For the attention of: news editors

Date:  18th January 2006 [PR5112]
The Open University goes Google with The Money Programme
The new series of The Open University and BBC co-production, The Money Programme, begins on Friday 20th January, 7pm on BBC TWO, with ‘The World According to Google’.

The programme examines the phenomenal success of the internet search engine Google since its launch seven years ago.  Vast advertising revenue has made it the fastest growing company in history.  The company is now attempting to capitalise further on this and expand into other areas such as publishing and video distribution. But Google is more than a story about one of the world’s most successful businesses; it is one of few companies that can genuinely boast of having changed the world.  

The programme talks to many people who claim that Google has altered their lives. Three year old Matilda was born with a large birthmark on her face.  Her mother, Louise, was assured by doctors that it was harmless.  But within a day of a Google search Louise was in touch with specialists at Great Ormond Street; she had discovered that her daughter Matilda had a rare condition that, if left untreated, would have threatened her eyesight.

Professor in Information Management Elizabeth Daniel, from The Open University Business School, has written an article to support the programme, ‘Google: Organising the World’s Information’ which can be found on the OU/BBC programme website, Open2.net. 

Professor Daniel believes that Google’s own mission statement to organise the world’s information and ‘make it universally accessible and useful’ was ambitious from the start, especially as ‘many organisations find it difficult to organise their own information, let alone the rest of the world’. With such high expectations and unfaltering faith in their product it is little wonder that Google founders, Larry Page and Sergey Brin are now worth around 11 billion dollars each.

Professor Daniel writes: “The current success of Google has caused some commentators to question if it could even threaten the mighty Microsoft and if Google can build a strong presence within organisations as it has done in the consumer market, then the unthinkable seems just a bit more thinkable.”

In her article, Professor Daniel examines the principles of information management and identifies five key themes: ownership, identification, lifecycle, storage and audit.  She argues that these five key principles underline that information management is as much about people and processes as about technology.
The Open University has co-produced a further nine programmes as part of this Money Programme series each examining various themes and current affairs issues.  The programmes will be broadcast each Friday evening on BBC TWO at 7pm over the following weeks.
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